TG4
Contacting the TG4 Media Office early and quality publicity tools, are essential to obtaining features and TV highlights.
Guidance regarding publicity tools
In order to generate the best publicity and maximise the chance of press coverage, get in touch the TG4 Media Office when your programme has been commissioned. Outline the concept of your programme, and the TG4 Media Office will advise you as to what features of your programme the press are most likely to be interested in.

You can call Linda Ní Ghríofa on 091-505228.
The TG4 Media Office publishes, weekly, a Press Pack which is sent to numerous journalists, television, websites, magazines and radio editors. For your programme to be included in this Press Pack it is essential that you follow the guidelines below.

In terms of generating publicity the following are essential

· Billings information - a three sentence description of the programme or episode content (for listings information only) at least one month in advance of TX. 
· EPG (electronic programme guide) this will need to be 150 characters long. i.e 75 in Irish & 75 in English. This information will be used for Sky, UPC and on DTT. 

· Tagline- a 60 character must be submitted for each programme.
· A paragraph with a short description of the programme/ series is required.
· Images - it is essential to take photographs while your programme is in production. A drama series typically requires both character stills and episodic shots. In general, the TG4 Media Office requires ten good high resolution jpegs (at least 300dpi in size) per programme. See below for more guidelines on this essential requirement. 
· A press release - four or five paragraphs outlining the most prominent, interesting and distinctive or súil eile aspects of this particular programme at least four weeks in advance of TX, which will be used to generate features and highlights. 
· Character/ actor biogs;
It is recommended that character biogs are submitted. Also required are the actors biogs which should contain information on the actors previous work, age and where they are from and currently live.
· Copies of the programme – where possible it would be a great advantage to supply the Media Office with subtitled copies of your programme at least one month in advance of TX. If your programme is a drama or ongoing series, please supply the first two programmes if possible. The TG4 Media Office supplies links for programmes to key contacts in press, TV and Radio to generate features and TV highlights. 

· Interviews- please arrange in advance with presenters or central characters that they are both willing and available to be interviewed in the weeks leading up to transmission of the programme. 
· Promo material
Clean footage must be supplied to the promo department 8 weeks in advance of TX. This footage can also be used to promote the programme on various platforms including the station’s website, player and for social media.

· Social Media
Social media should be a central part in the production of the programme right through to TX. You can choose the social media platforms that best suit your programme and TG4 will share clips and information pertaining to the programme on its various social media platforms. 

· Production team
Information on the Production company- previous productions- where the company is based.
The following information should be supplied for the director, producer –a biog highlighting pervious work and where he/she is from and currently resides. 
· Credits list; include a credit list for each individual programme and a cast list for all drama episodes taking into account that storylines, writers and directors may change per episode. 
Cut-off dates and lead-in times
The TG4 Media Office works four weeks in advance of transmission to accommodate print deadlines for national newspapers and supplements.  It is not within the control of the TG4 Media Office to change this deadline. It is therefore critical that these deadlines are met.  The final print deadline for supplements is one month before transmission. 

Every picture tells a story
Television is a visually driven medium therefore the supply of quality images to represent your programme is of supreme importance in terms of publicity. Visual TV highlights are often selected by picture editors who have made this judgement solely on the quality of images available, and not by the potential quality of the programme.

The images supplied should be;
· Outstanding in terms of visual quality; crisp, colourful, eye-catching.  A grab from the footage cannot compete with the high quality images supplied by other programmes 

· The content of the picture should directly relate to the storyline of the programme 

· The image must be of 300dpi in size and in jpeg form.

· These images will be used on various platforms, the station’s website, player and for social media including Facebook, Twitter, YouTube etc .

· All images must be captioned. Each image should be clearly captioned; e.g a drama character name and actors’ name must be included
· Ten good high resolution jpegs of the programme are required. 
